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Working Title

Project Statement

The focus of my project is in the impact of communication technologies and mobile phone usage 
on the behaviour of individuals. It touches on the quality, quantity and nature of social com-
munication of individuals and highlights the negative impacts such as our dependency on these 
devices and how the ease and accessibility to others creates a need for constant connectivity. We 
have found it hard to be detached from them and from an unfiltered amount of incoming interac-
tions that may become stress factors, distractions, or simply influence rude behaviour by ignoring 
mobile phone etiquette.

My project hopes to advocate smartphone users on these issues through a series of promotional 
items that come together to deliver my message across multiple platforms. This includes a 
brochure or mini booklet, a mobile phone app and a promotional interactive poster. 

Smartphones Anonymous



Goals & Objectives

In communication technology we are seeing an emerging trend of mobilized communications 
that involve shifting our private conversations outside of our homes and into public spaces. This 
is made available through devices with wireless internet capabilities, instant messaging, mobile 
phones and the like. Communication technology has generated so many flexible platforms of com-
munication that have us more interconnected than ever before.

Smartphones are at the center of this interconnectivity with wireless internet capabilities, social 
media accessibility, instant messaging, text messaging, phone calls, video chat, downloadable 
apps and games, and more. In this sense, we are able to connect in more ways then ever on one 
single device. The large variety of interactivity, immediacy and connectivity that mobile phones 
provide all act as a great platform for hosting conversations that would not have been possible a 
few decades ago. At the same time, these new capacities in communication have increased our 
need for greater accessibility to one another and therefore increased the standard in the speed 
and amount of interaction we have. In many ways, we have become so reliant on these devices 
and so dependent on the accessibility to others that we strive for constant connectivity. 

To illustrate, through observational research and data collected from questionnaires on mobile 
phone usage, a few emerging patterns came up. 

When asked in my questionnaire, “throughout the day, where do you usually find you place your 
phone?” 77% of participants answered “in my hands” or “in my pocket.” With no participants 
answering “I don’t always keep my phone on me.” At the same time, 73% of survey participants 
answered that they felt moderately to extremely inconvenienced when their phone was not at 
hand or nonfunctional because of a dead battery or lack of network connection. 

During my one hour of observational research at a busy food court I witnessed at least 27 cases 
where people were holding their phone in their hands or they had their phone readily out but 
weren’t interacting with it or using it. There were a few cases where they would take short glances 
at it, or the screen was still lit, indicating recent usage. This pattern of noted observations indicates 
the idea that there is a need to regularly check back on these devices. It points out how many users 
are involved in the constant connectivity these devices offer. 

When it came to text messaging or instant messaging, I witnessed 18 cases within my hour of 
observation where people were texting on their smartphones. A reoccurring behaviour was that 
people who were texting would rarely, if ever, take their attention away from the phone screen. I 
studied many who would only take short, quick glances up to see they have made their way down 
from the escalator or to make sure they aren’t walking into anyone. We are finding ourselves un-
able to unwire from constant connectivity.
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Goals & Objectives

Not only do these devices follow us everywhere we go, we are using them extensively and 
are finding ourselves having a harder time to go through our day without them. Smartphone 
usage has come to a point where we are so absorbed in it, that the technology has lost way 
to harness its practical and productive uses and instead given way to aimless and disruptive 
interactions.

One of the main issues my design hopes to advocate is etiquette in smartphone usage. Be-
cause of the constant availability of interactions through smartphones, they have begun to 
be intrusive to offline interactions. We witness people having a conversation with someone 
directly before them, but as soon as that phone rings or a notification comes in, all interaction 
and focus is taken away from the person they were conversing with and instead, funneled into 
their phone. Not only is it rude behaviour, but in situations where we can not detach ourselves 
from business or client related interactions outside of work, or we are trying to sleep and relax 
but there is no filtering of constant phone notifications, it can become a major stress factor. 
In situations where you are trying to focus on work or a task at hand, whether it be an assign-
ment or your job, the ease and temptation of connecting to others can hinder your perfor-
mance and productivity. My design isn’t proposing to ban smartphone usage and go back to 
traditional media involving snail-mail, but to instigate the productive and practical uses and 
communication technology and advocate people on the negative drawbacks of constant con-
nectivity.
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User Definition

The demographic of people who I will be targeting my design towards will be people in their late 
teens to early 30s. According to the PEW Research Center, people in the 18-29 age range have the 
largest percentage in smartphone ownership. This age group tends to be more involved in new 
media and are more informed when it comes to new technology. In my observational research, 
I found similar statistics where most of the cases in smartphone interaction were people in their 
early 20s to late 30s. Therefore I feel my design will be most relatable to people in this demograph-
ic and I am more likely to find a large amount of people who face the issues in smartphone usage 
listed above. This age range will include university and college students as well as those involved 
into the workforce.

The psychographic of people who will be interacting with my designs are people who are tech-
nologically capable and aware. Usually this reflects those who are interested in trying new and 
innovative things and are in strong support of modernization of interaction rather than returning 
to traditional means. They value speed, connectivity, and accessibility and live a life grounded in 
these standards. In this sense they may have difficulty imagining going through their day without 
these technological devices and are heavily dependent on them.
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College/University Student
These individuals tend to be commuters or may live on campus away from family. In either case, 
their phones are vital for keeping in touch with classmates, friends and family. Their heavy de-
pendency on staying connected with others may easily counteract and result in unproductive 
measures, such as taking time away from studying or completing work. The app may be useful in 
restricting certain leisure uses such as browsing websites, watching youtube videos, and going on 
social media sites.

Full Time Worker
These individuals would find the mobile app useful in helping their phones create a distinguish-
able boundary in between these private and public spheres. The GPS feature may be of use as 
it detects when they have entered a public space such as their work space and when they have 
entered a personal space such as their home.

Self Employed
For these individuals, the boundary between work and personal life is hard to distinguish as they 
find their mobile phone hosting both their interaction with the business aspect in life and their 
personal life involving family and friends. They would find the mobile app useful in helping their 
phones create an invisible dividing boundary in between family time and work time. In this sense, 
the app will distinguish who family contacts are and who business related contacts are and allow 
you to customize silent-mode features to suit your needs depending on whether the situation you 
are in is business or personal related.

In all three cases, the app advocates that immediacy and accessibility in communication tech-
nology can be disruptive and affect proper cell phone etiquette. The app appreciates prioritizing 
conversations and interactions happening before us before that of a ringing phone or an incoming 
message. It hopes users can build the understanding that we can always check our messages later, 
or listen to our voicemail to later return a call.

Personas



Functionality

My project will be delivered in a series of unified components that work together to advocate 
smartphone owners on proper mobile phone etiquette. The components are made up of an infor-
mative brochure or mini booklet that may include infographics, diagrams and information that 
place emphasis on the message that I am advocating for. Educating the reader on things such as 
how to reduce their dependency on constant connectivity with their devices, how to be more pro-
ductive in their mobile phone usage, and mobile phone etiquette.

The booklet packages a fold-out poster and a downloadable phone app that work together in help-
ing the user take the advice provided in the guidebook into action. It will contribute as an informa-
tive and advocative keepsake that introduces and educates the readers on the underlying issues 
of mobile phone usage. The booklet may include illustrations accompanying the copy along with 
easily digestible infographics, in addition to helpful advice and tips on smart mobile phone usage.

The app will have two main features, one being that it will work in the background in recording 
your everyday phone uses. This includes documenting the amount of text messages you send and 
receive, the amount of time spent on phone calls, the amount of time spent on social media sites, 
how much data you use. This information can then be further categorize by who you are communi-
cating with by looking at how you label certain contacts, whether it be family, friends, or business 
and clients. 

The app has the capability to then visualize these collected data into easily understandable in-
fographics. These infographics can be accessed every time the user opens the app, and will also 
notify the user at the end of every week with a weekly summary through e-mail. These collections 
of data will be visualized and easily to compare side by side with previous week’s infographics. 

The benefit is that for those that are completely unaware of their smartphone usage, this feature 
in the app allows them to clearly see where their time and interaction is spent, therefore informing 
them which areas they can make better decisions in how they want to use their smartphone. For 
those who do receive a monthly summary of their smartphone uses through their bill, this infor-
mation is put into a visual sense that allows users to better understand the context. They have a 
better way to compare and contrast their usage.

Brochure/Mini Booklet

Mobile App
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Functionality Con’t

The second functionality of the app is it will feature silent-mode filters. Essentially the app allows 
you to choose the type of interaction that you do not want to deal with at the time. These filters 
turn off notifications for those interactions, whether it be silencing incoming phone calls and in-
coming text messages, temporarily turning off outgoing text messaging capabilities, or turning off 
synchronization with social media. These silent-mode filters may be adjusted and customized to 
suit your liking and your situation. It will allow you to modify which specific areas of notifications 
you would like turned off (phone calls, text messages, social media), edit a list of contacts that you 
wish to still receive notifications from, and customize the time frames on the silencing of notifica-
tions. The app may be disabled at any period in time or until the timer runs out. Once disabled, 
any things you may have missed during the time the silent mode was enabled will automatically 
be displayed.

The app work together with the GPS on your phone and allow you to map out locations where 
you want certain filters to be applied. The app will automatically detect if you have stepped into 
this area and will turn on the indicated silent mode automatically. To illustrate how it would work, 
if you take trips often to the library and need to focus on studying, you can have the app set to 
turn off social media capabilities so that once you enter the library, your phone does not act as a 
distraction. Another example in how it can be used and customized would be wishing to turn off 
notifications from work-related phone numbers for the first hour that you enter your home so not 
to disrupt your family dinner. You can customize each filter for each mapped location and therefore 
set different kinds of filters (time restraints, contact blocklist, different notification silencing) that 
meet your needs in those situations.

The fold out poster accompanied in the book will work hand in hand with the mobile app. It will 
feature a grid of perforated stickers, each with a scannable code on it, that you are able to peel off 
the poster and apply onto things such as your sketchbook, textbook, novels, on your work desk, 
etc. Once scanned by your phone, the mobile app is automatically initiated and the silent-mode 
will be turned on.

The stickers, each having a unique scannable code, which correlate to a unique customizable 
silent-mode that allows you to adjust those silent settings and limits in phone interaction for differ-
ent situations. An example would be if you’re putting a sticker onto a novel you are reading, that 
scannable code may have silent features that turn off notifications of all incoming text and silence 
phone calls because you want to enjoy reading a book without distractions. Or if you’re putting it 
on the notebook for a three hour lecture class, the scannable code may feature settings that put 
your phone on silent for a temporary three hour period and disables social media apps and web-
sites on your phone.

As you peel off each sticker, it reveals the a the hidden poster that features imagery and content 
advocating smart mobile usage. The hidden poster acts as a great way to encourage people to use 
up and share all their stickers and therefore spread the message and further encourage the use of 
the app.

Mobile App Con’t

Interactive Poster
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Deliverables

The mini booklet will contribute as an informative and advocative keepsake that introduces and 
educates the readers on the underlying issues of mobile phone usage. The booklet may include 
illustrations accompanying the copy along with easily digestible infographics, in addition to help-
ful advice and tips on smart mobile phone usage. All elements in the booklet will be illustrated, 
written and vectored by me.

The app is the main component and delivers the main functionalities in the project. It will include 
developing an information architecture that highlights how users will navigate the app, what kinds 
of interactions are involved. It may involve creating a web-app as a mock-up to the actual phone 
app or perhaps designing a static image that illustrates what the interface of each interaction 
touchpoint would look like.

The poster will be a large fold-out interactive piece that allows users to peel sticker components 
off of it to reveal a hidden poster. It works together in reinforcing the features on the app and en-
courages users to share and spread the word through sticker distribution.
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Primary Research Report

I did a one hour observational research session at a busy food court on a weekday in a mall from 
5pm to 6pm. During this hour, I monitored and noted down anyone who was involved with smart-
phone usage. This included people sitting down at the food court, people walking through the 
food court, and people making their way up or down the escalators. I took note of how they were 
using their phones, whether they were alone or with other people, their gender, and approximate 
guesses of their age range. 

Through my observations, I hoped to gain insight to what people were using their phones for, 
whether they were using it for communication purposes, and if so how they were communicat-
ing (whether it was via instant messaging or phone calls). As well as to analyze their behaviours, 
amount of time spent and the demographic of users. I hoped to see if there were patterns I could 
make out through my observations to analyze how smartphone usage influences the nature, qual-
ity and amount of social communication they have as well as how these devices affect their offline 
behaviours and interactions.

One question I hoped to get an answer for was whether time spent communicating through smart-
phones and communication technology is coming at the expense of time spent interacting face-to-
face. Does the mobility and constant social connectivity of a smartphone act as a disruption and a 
distraction when it comes to how we interact with people we are presently with? 

In my observations, I witnessed at least 27 cases where people were holding their phone in their 
hands or they had their phone readily out but weren’t interacting with it or using it. There were a 
few cases where they would take short glances at it, or the screen was still lit, indicating recent us-
age. Out of those 27 cases, 4 were people who had their phone out on the table while sitting down 
at the food court. And out of those 4, 3 were sitting with another person. I noticed in two of those 
cases, the phone would briefly disrupt the conversation between the two people as one of them 
checked an incoming message.

This pattern of noted observations of smartphone owners having their phone readily out, may 
indicate the idea that there is a need to regularly check back on these devices. It points out how 
many users are involved in the constant connectivity these devices offer. The question it raises 
is whether this becomes too much of a distraction or addition and whether it disrupts time spent 
communicating with people presently around us. It is difficult to say without gathering more ob-
servational research with a greater amount of gathered data.

When people were using their phones, I found I recorded almost double the amount of cases 
where the phone was used for making phone calls (33 cases) rather than text messaging (18 
cases). 

Observational Report
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Primary Research Report

Observational Report
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One thing I noticed in many cases of smartphone usage for phone calls, 29 out of the 33 
times, the person was alone. Nearly all of these people were witnessed making calls while 
walking through the food court or making their way up or down the escalator, only a few of 
these cases involved the individual sitting down at a table at the food court. The other 4 cases 
of the 33 were people making a phone call while with one other person. In my observations, 
all of these cases had a reoccurring pattern where there was no interaction, eye contact, ges-
tures or conversing with the person they were with while speaking on the phone. 

Another thing I noted was a huge number of these smartphone users ranged in their early 
20s to early 40s. In only one case did I note down an elderly man (probably early 70s) making 
a call on his phone.

When it came to text messaging or instant messaging, I witnessed 18 cases within my hour of 
observations where people were texting on their smartphones. In all but one of these cases, 
the person was alone. A reoccurring behaviour was that people who were texting would 
rarely, if ever, take their attention away from the phone screen. I studied many who would 
only take short, quick glances up to see they have made their way down from the escalator or 
to make sure they aren’t walking into anyone. The age range of these individuals ranged from 
late teens and early 20s to middle aged individuals around late 40s. 

People who were scrolling or browsing their phones were noted to be less focused on the 
screen as those who were instant messaging. In these cases where users were browsing on 
their phones would find themselves looking and glancing away from their phone for longer 
periods and more often. Most of these 12 recorded cases were people who were sitting or 
walking around alone. In one of the cases, the person was using their phone for gaming and 
browsing for an extended time, but put the phone away as soon as their friend joined at the 
table.

What I’ve concluded from these observations is that people tend to resort to interacting on 
the phone while alone. Nearly all cases of text message usage and most cases of phone 
call making, people were alone and not with anyone. While I did notice that phone usage in 
groups of two people or more, the person connecting on the phone created a barrier between 
them and the person they were with through the complete lack of interaction, eye contact, or 
conversing. We are extremely absorbed in the interaction that goes on in our handsets, often 
times, more so than what is around us or in front of us.



Observational research provided a good general analysis on the behaviour of smartphone users, 
it however lacked more qualitative details that are significant in determining the issues in commu-
nication technology overuse. In my questionnaire, I was interested in finding out who people were 
communicating with on their phones, the quantity in time and amount spent using these commu-
nication platforms, as well as the quality and nature of these interactions. I was also interested in 
finding out their perspective on the dependency of phone usage and whether they felt they were 
an avid phone user.

Primary Research Report

Questionnaire (attached at the back)
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13 and under
14-18
19-25
26-30

31-40
41-50
51-60
60 and over

Family
Friends
Business purposes (e.g. clients, customers)
Acquaintances (e.g. coworkers, classmates)
Other_________________________________________________

In my hands/On the table
In my pocket
In my bag/backpack
I don’t always keep my phone on me

Never, my phone is always on me.
Rarely, I usually have my phone with me.
Sometimes, I occasionally leave the phone at home.
All the time, I never take my phone with me.

Less than 500 MB
500 MB - 1 GB
1 GB - 2 GB
3 GB - 4GB
More than 4 GB
Not applicable. I own a smartphone but do not have a data plan.
Not applicable. I don’t own a smartphone.
I don’t know

Texting
Making phone calls
On social media (facebook, twitter)
General web browsing

Texting/Instant messaging
Phone calls
E-mail
Video calls
Social media
Other___________________
Not applicable

Texting/Instant messaging
Phone calls
E-mail
Video calls
Social media
Other___________________
Not applicable

Texting/Instant messaging
Phone calls
E-mail
Video calls
Social media
Other___________________
Not applicable

Texting/Instant messaging
Phone calls
E-mail
Video calls
Social media
Other___________________
Not applicable

Please check the best answer for the following questions.

Communication Technology Survey

Male
Female

Some high school
High school
Some college or university
College or university (degree, diploma, certificate)
None of the above

I am:

Who do you communicate with the most through your phone? 
(includes any type of communication such as phone calls, 
social media, text messaging, video messaging, etc)

Throughout the day, where do you usually find you place your 
phone?

Do you ever leave the house without your phone?

On average, how much data do you use per month?
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How much time on your phone do you spend on average a day:

Which communication tool do you use most on your cellphone 
between...

Gender:

What is the highest level of education you have completed?

Occupation: ____________________________________________

My current phone is a(n):

What type of service plan do you currently use?

Where do you find yourself using your phone the most (for 
any purpose)?

What do you find yourself using your phone for the most? 
(rank the top 5 from the options below, with 1 being used 
most and 5 being used less)

Blackberry
Iphone
Android phone
Any other smartphone
A regular phone (any brand or model)
Other_________________________________________________

Monthly individual plan (you recieve a monthly invoice)
Monthly family plan (your household recieves a monthly invoice)
Billed to the company (your employer gets the bill directly)
Pre-paid/pay-as-you-go
Other _________________________________________________

At home
At work
At school
On commutes
Other _________________________________________________

Texting/Instant messaging
Phone calls
General web browsing
E-mail
Social media (facebook, twitter)
Music
Video watching
Games and Apps
Other ____________________________________________

Friends:

Coworkers/Classmates:

Family:

Business:
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1 to 50 messages
50 to 200 messages
200 to 500 messages
500 to 1000 messages
Over 1000 messages
Not Applicable. I don’t send text messages.
I don’t know

1 to 50 messages
50 to 200 messages
200 to 500 messages
500 to 1000 messages
Over 1000 messages
Not Applicable. I don’t receive text messages
I don’t know.

Every time
Quite often
Sometimes
Rarely
Never

Yes, I am aware of it but do not find it disruptive.
Yes, I am aware of it and want to change this habit.
I am only aware of it sometimes.
No, I am not aware of it.

Stressed out
Frustrated
Inconvenienced
Isolated
Hindered in performance

Slightly Moderately Extremely Does not affect me 
in this way

Rude
A little irritating
I don’t mind it

On average, how many text messages do you send per month?

On average, how many text messages do you receive per month?

How often do you find yourself putting a conversation with 
someone on hold during an incoming phone call, text mes-
sage or phone notification?

If you answered “every time” “quite often” and “sometimes,” 
is this something you are aware of doing?

In situations when your phone is not at hand, your battery 
is dead or there is no network connection available, you find 
yourself:

This concludes the survey. Thank you for participating.

You find someone putting their current conversation with you 
off for an incoming call, text message or phone notification:


